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LANDMARK LIVING AMIDST LUXURY
An international A-list of architecture, interior and landscape design talents complemented 
by top-notch retail and world-class hotel management services has been enlisted to create 
8 Conlay’s branded residences in Kuala Lumpur.

C REATING a unique blueprint of 
branded residences unlike what 
Kuala Lumpur has ever witnessed 
before is certainly a mammoth 

task to begin with. From the initial idea 
of conceptualisation to the finer input 
and shared consensus from an enlisted, 
select pool of A-list talents both locally and 
from around the world, crystallising the 
masterpiece that will be 8 Conlay in the 
heart of the Golden Triangle is indeed a 
fresh new challenge. 

Top this further with the fact that the rise 
of 8 Conlay will herald KSK Land Sdn Bhd, the 
wholly-owned property subsidiary of investment 
holding company KSK Group Bhd’s (formerly 
known as Kurnia Asia Bhd) altogether maiden 

foray into the competitive developers’ world and 
there you have it – a challenging property jigsaw 
in the niche category of branded residences 
waiting to be assembled.

Like a complicated puzzle being put 
together, all the pieces are now falling into place 
like the mellifluous symphony of an orchestra. 

Rising like a crescendo above the chorus 
of input – the architecture of 8 Conlay 
undertaken by RSP Architects Sdn Bhd 
director and principal Ar. Hud Bakar has 
been finalised – with the towers poised to 
spiral their way majestically into the skies, 
juxtaposed against the backdrop of KL’s 
bustling CBD (Central Business District). 

In the accompanying echo to the overall 
composition, the landscape design elements 

will be entrusted to the Bangkok based 
Terrains + Open Space firm, well-known 
for its abbreviated TROP brand name while 
the retail components will be orchestrated 
by Benoy, the international architecture and 
design firm. The latter is already famous for 
various notable project developments being 
orchestrated across the globe.

All these elements will serve to add 
volumes of inspiration to the freehold 
8 Conlay mixed-used development 
comprising various residential, retail and 
hotel components. In between the lively 
score, the presence of Kempinski will invite 
one to take an adagio approach to pause for 
a moment to indulge in life’s finer luxuries at 
its five-star European hotel here.

“We 
wanted to 
work with 
the best-
of-the-best 
because 
personally, 
we like 
people who 
can really 
think out-
of-the-box.
– Kua

8 CONLAY – 
PLAYGROUND FOR 
BRANDED RESIDENCES 
KL’s latest starlet ups the 
definition of luxury living 
another exclusive notch 
higher in the heart of the 
Golden Triangle.

YVONNE YOONG
yvonneyoong@thestar.com.my

DESIGNER 
BLOCK

The concerted effort to promote 
creativity, team work and above all, a touch 
of rare ingenuity towards the creation of 
the branded residences at 8 Conlay priced 
at a higher bracket of RM2,700 per sq ft 
with more exclusive units commanding 
approximately RM3,000 per sq ft has 
not gone unnoticed. Already setting new 
benchmarks in expectations, the rising 
gem tucked conveniently within a golden 
address is set to impress the creme de la 
creme market that is already accustomed to 
the finer aspects of luxury living.

Ascertaining the groundwork needed at 
the initial stages of conceptualisation, KSK 
Group group chief executive officer Joanne 
Kua who is also KSK Land managing 
director grouped together an A-list line-up of 
a pool of international architecture, interior 
and landscape design talents coupled with 
one of the world’s leading hotel management 
companies to give their input.

“Unlike other developers who tend to 
bring in the interior and landscape designers 
at the end stage process, we have brought 
in all our partners – RSP Architects, YOO, 
TROP, Benoy and Kempinski on board right 
at the very beginning to work together. It’s 
always an ongoing process. When everyone 
is on board, it gets interesting because you 
hear from all parties. To me, this is a logical 
approach and the building has improved 
from its initial conceptualisation.

“There is no hierarchy. TROP has 
to work with YOO because they are also 
designing the interiors and facility areas 
while TROP undertakes the landscape 
design and the same applies to the rest,” 
enthused Kua.

Creating KL’s latest crown jewel
Having made some serious headlines last 
year, having purchased the 3.952 acres (1.599 
ha) of freehold land on Jalan Conlay for 
RM568mil, Kua is optimistically counting 
on more than beginner’s luck for the 
successful uptake of 8 Conlay. 

Banking on the collaboration with 
internationally renowned brand partners 
who will all add their respective brilliance 
and branding into the residences, Kua 
believes that 8 Conlay will also be well-
received by the international market.

“We’re competing internationally. 
Our target buyers are 50% local and 50% 
foreign. KL is no longer just the only 
market, so we’re looking at the international 
market as well. You have to look at the target 
buyers who will be purchasing this property. 
When you purchase branded residences, you 
are buying into a certain level of quality. 

“When foreign buyers look at the brand 
partners for this project, they will be able to 
sleep easy, knowing that the interiors will 
be done by YOO and the exteriors by RSP 
Architects, so there will be quality at every 
single angle. They will be happy knowing 
that the measure of quality they will be 
given in the future will have retail input 
from Benoy and landscape design by TROP 
complemented by hotel management 
services by Kempinski,” she shared.
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LANDMARK LIVING AMIDST LUXURY

1 (From left) KSK Group Bhd group 
chief executive officer Kua and 
RSP Architects principal Hud who 
was the brainchild of the spiralling 
architecture for 8 Conlay. 

 - Photo by NORAFIFI EHSAN

2 Benoy global design director Bee 
(right) sharing a light moment with 
KSK Land managing director Kua. 
- Photo by MOHAMAD AZHAR

3 KSK Group CEO Kua officiating the 
partnership tie-up with Kempinski 
Hotels senior vice-president for 
development Mike Haemmerli 
in providing hotel service 
management for 8 Conlay.

  (Back row from left) KSK Land 
executive director Vincent Tan, KSK 
Group Bhd executive chairman 
Tan Sri Kua Sian Kooi, Kempinski 
Hotels public relations vice-
president Maria Kuhn, Kempinski 
director of development (South-
East Asia) Florian Linder and RSP 
Architects director Ar. Hud.

 - Photo by ROHAIZAT MD 
DARUS

4 TROP design director Pok (right) 
will undertake the landscape 
design for 8 Conlay.

 - Photo by MOHAMAD AZHAR

5 KSK Land’s Kua (far right) said 
that the Steve Leong & YOO 
collaboration will witness Leung 
(center) putting his creative touches 
to the interiors at 8 Conlay. Looking 
on (far left) is YOO managing 
director for Asia Pacific Pang.

 - Photo by KAMARUL ARIFFIN

The newly-minted conceptualisation 
of the mixed-use development will feature 
a 62-storey five-star hotel which will be 
managed by Kempinski Hotels with its rich 
European heritage of luxury hospitality within 
the heart of Kuala Lumpur’s Golden Triangle. 

“When we first purchased the land, we 
asked ourselves: ‘What do we really want to 
build?’ Having spoken to Hud and our team, 
we looked at the elements that we wanted 
to incorporate into the development which 
included a very nice frontage and a lifestyle 
retail podium to complement the whole area.

“We looked at the luxury condominiums 
in KL but really, there is a lack of this 
concept called branded residences. As I have 
mentioned before, branded residences in 
KL is still at an infant stage but I think it 
is growing along the way and at a kind of 
price range that has come about for luxury 
condominiums in KL. This allows us to 
think more creatively and have that space to 
conceptualise more exciting ideas,” she said.

According to her, the crystallisation of 
the 8 Conlay concept of branded residences 
which was benchmarked against successful 
major cities of the world is anticipated to 
usher in a high standard of “quality and 
liveability” that Malaysia has yet to witness.

“When you really look at all the major 
cities as in the examples of London and 
New York City, you will realise that branded 
residences goes beyond hotel residences 
and revolves around one’s lifestyle and how 
one wants to live. With branded residences, 
there’s a certain level of quality and services 
as well as facilities demanded besides the 
excellent architecture, exteriors and interiors. 

“Everything from the external facade 
to the interior design has to be of a certain 
quality because people who buy branded 
residences internationally expect that of 
the residences. The minute they step in, 
everything has to be immaculate. 

"We wanted to start in this direction. 
We really compared ourselves to One Hyde 
Park in London. Everybody knows it in 
London because it is very popular, being in 
Knightsbridge where the residences of One 
Hyde Park were selling at the highest per 
sq ft price at £6,000 (RM32,400) per sq ft 
when it was first launched. This is due to its 
architecture and the developer which also 
undertook the interior design, with services 
provided by Mandarin Oriental,” she added.

New gem in the Golden Triangle
The 8 Conlay project with its gross 
development value (GDV) of RM4bil 
owes its name to the auspicious eponymous 
golden address on which the site is located, 
forming an auspicious coincidence for the 
branded residences.

“I like to define branded residences as a 
triangle. It’s where you have the architecture, 

interior design and brand partners coming 
together. Branded residences carry a certain 
value. When people buy into the brand, 
they purchase the particular service and 
quality that they expect,” Kua emphasised.

Undeterred by the fact that 8 Conlay 
which marks the group’s foray into property 
development is now open for registration 
amid a time when the general softening 
of the property market is prevalent, she 
affirmed that branded residences belong in a 
different niche category altogether in terms 
of high expectations of quality standards. 

Hence, she believes the development 
will not be adversely affected by the effects 
of the impending GST (goods and services 
tax) that will take place in April 2015.

“When you look at branded residences, 
the question is neither about timing nor 
whether the marketing is softening. Instead, 
you have to look at the target buyers who 
will be purchasing this property. 

"In terms of branded residences, KL 
has the easiest investment entry point as 
compared to overseas standards. YOO 
Residence in Hong Kong for instance, 
will cost you a whole lot more, so too 
Kempinski’s services for branded residences 
overseas,” she observed further. 

In the same light, she reiterated that 8 
Conlay will be benchmarked not just against 
the luxury property market in KL but also 
in comparison to the international market. 

“People expect the same quality of 
branded residences whether in KL, London 
or New York City. If it’s the same brand, it 
has to be the same all over the world. 

"It’s like buying branded or luxury 
goods - so you will expect the same quality, 
no matter which city or shop you buy it 
from. It’s the same for branded residences. 
That’s the way you sustain the value of your 
property commercially,” she continued.

Your place, your story
“Branded residences are a level above five-
star luxury. People also buy partly for 
investment. Purchasing a branded residence 
makes commercial sense because property 
will eventually appreciate in terms of value. 
If you’re buying into something like 8 
Conlay, you want to buy to keep as it feels 
like a collector’s item, even from an investor’s 
perspective. Therefore, you can appreciate 
that the investment value will increase.

“It’s your place, your story. Part of the 
story is about you, the personality of the end 
users and buyers who are actually buying a 
lifestyle,” opined Kua.

To her, engaging the internationally-
renowned design studio YOO (pronounced 
You) founded by property entrepreneur 
John Hitchcox and world-renowned 
designer Philippe Stark in 1999 was a logical 
choice as not only does the organisation 

break boundaries when it comes to 
design - the firm also has a knack for 
encapsulating lifestyle aspirations with its 
acute understanding of creating branded 
residences worldwide. 

Having undertaken designs for 76 
projects in 55 cities spanning 33 countries, 
its A-list of talents worldwide include 
illustrious designers such as the who’s who 
of the design world. 

These include designers such as Starck, 
Marcel Wanders and celebrated designer to 
the stars Kelly Hoppen, with even Rolling 
Stone singer Mick Jagger’s daughter Jade 
Jagger who loves to mix her bohemian 
lifestyle and taste with design undertaking 
projects for its celebrity clients. 

The interiors of 8 Conlay’s Tower A 
in Kuala Lumpur will be designed by 
Steve Leung & YOO. YOO managing 
director (Asia Pacific) Andrew Pang said 
that Leung’s record breaking design feat for 
YOO Residence in Hong Kong - launched 
at a time when the Hong Kong government 
implemented strong cooling measures to the 
property market remains legendary. 

Not only were all the 144 units of 
unique minimalist designs infused with 
Asian culture snapped up - they also 
recorded the highest price for a high floor, 
one-bedroom unit.

To register your interest, log on to 
www.8conlay.com.

Kua also engaged the international firm 
Benoy led by its global design director 
Simon Bee as its retail architect and 
interior designer known for its out-of-
the-box ideas for the design of the 
retail space of the development.

“We wanted to work with the 
best-of-the-best because personally, 
we like people who can really think 
out-of-the-box. We want to allow their 
creative sides to soar to break new 
boundaries. This allows us to be more 
creative to think and have that space 
to conceptualise more exciting ideas. 

"The partners we have chosen 
have their own practicality which 
they understand. That’s why we have 
come together as a team because 
we all have to agree on what we will 

produce at the end of the day. It’s 
really about pushing that boundary.”

Even the landscape features will 
be given prominence unlike other 
developments which tend to dismiss 
this software aspect. Kua deems 
landscape features as an essential 
element and thus entrusted TROP 
design director Pok Kobkongsanti 
with this all-important detail.

“Personally, I feel that landscape 
design is really important as it keeps 
one calm in an urban area. Pok 
has worked with Bensley Design 
Studio's Bill Bensley before and has 
established his own practice. He has 
made a name for himself in Bangkok 
and will undertake his first KL project 
with 8 Conlay,” she smiled.

“I just realised that there is this 
common factor whereby a few of 
our partners are relatively new to KL 
but that is the exciting part because 
it means that they will view KL and 
how to create 8 Conlay with fresh 
insight. We asked ourselves, ‘What 
can we do differently here?’ so 
that’s where we all come together. I 
think what’s most important is that 
everyone shares the same vision with 
the architect and the conceptual idea 
for the design of 8 Conlay in bringing 
the whole yin and yang elements 
together.” 

In this instance, Kempinski, 
synonymous as a hallmark of 
European luxury hospitality with its 
impeccable and thoughtful old-world 

approach to service and hospitality 
heralding back to 1897 making it 
Europe’s oldest luxury hotel group 
with an ever growing collection of 
distinguished international properties, 
will be the official hotel operator 
servicing the branded residences.

“That is really what we want. 
It’s like, ‘I have a residence and I’m 
proud of it’. The really exciting part 
of creating 8 Conlay is that we are 
developing this project at every angle 
with the brand partners. 

"We don’t want to do something 
which is tried-and-tested. When 
everyone comes in with their own 
respective angles, they will see the 
design from a different perspective.”

“For example, Hud views it from 

an architectural and masterplanning 
perspective while Pok sees it from 
a landscape point of view. YOO 
will look at it from an interior design 
perspective. And, we all squabble 
but, at the end of the day, when 
you can finally get so many people 
agreeing on one final concept, on 
how for instance, a particular corner 
is going to look like, you know you 
have a winner. And, that’s how we’ve 
been pushing 8 Conlay to be better 
and better every time,” summed Kua.

Scheduled for completion in 
2H (second half) of 2019, the 1,092 
residential units will feature built-up 
sizes ranging between 650 sq ft and 
1,300 sq ft while the hotel is expected 
to be completed in 2020.

Exemplary brand partners

4

5

2

3
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LANDMARK ARCHITECTURE 
BENCHMARKED INTERNATIONALLY
Creating KL’s newest crown jewel in branded residences is no mean feat and 
RSP Architects has taken this challenge its stride, to iconic results.

By YVONNE YOONG
yvonneyoong@thestar.com.my

A RTICULATING an eloquent 
understanding of 8 Conlay’s 
future as the latest branded 
residences to emerge in the 

heart of Kuala Lumpur’s Golden Triangle 
via the conceptualisation of its landmark 
architecture suited for its time is no mean 
feat but RSP Architects Sdn Bhd director Ar 
Hud Bakar remains unfazed. 

Instead, he has taken every savvy 
consideration of site, concept and context 
into detail and has merged them into 
what will be representative of a landmark 
architecture for the bustling city’s landscape 
that will make a statement juxtaposed 
against the skylines. 

Considering that Hud’s firm has 
undertaken prolific developments 
internationally and locally besides having 
won more than 200 awards in over 30 
categories for work that has been described as 
“cutting-edge”, his reputation and penchant 
for delivering results precedes him. 

Given the accolades and having been 
appointed as the architecture firm for the 8 
Conlay development, one anticipates new 
benchmark of expectations being raised in 
this luxury market category in KL.

Hud did not disappoint with the final 
design blueprint for 8 Conlay which will 
command its fair share of presence in the 
Kuala Lumpur City Centre (KLCC) amid 

various luxury developments.
“The freedom that the client gave us 

allowed us to design a sensuous, unique 
and beautiful piece of art, and not just 
architecture that will forever complement 
the KLCC area in particular,” he shared.

According to Hud, the process of 
coming up with the final architecture of 
8 Conlay was done in response to two 
fundamental points – one being the number 
"8" and the other, being the complementary 
nature of the way the yin and yang elements 
would complement the towers.

“There’s harmony in duality. There’s male 
and female, white and black – there’s always 
harmony in things. Therefore, we want to 
create the harmony in living between man 
and the built environment.”

The 8 Conlay brand owes its name to 
the auspicious eponymous golden address 
on which the site is located. Its design 
philosophy, epitomised in the overall 
language of the architecture with the form 
of the towers figuratively conceptualised 
like the numerical character “8”, bears 
prosperous connotations pointing to the 
infinite possibilities for success.

“The whole concept came about after 
we looked at the fundamentals of the site. 
Even the shape of the building, the negative 
spaces between the towers of the branded 
residences towers and the hotel block denote 
the yin and yang elements – like two shapes 
that will embrace each other in an abstract 
way. That’s why there’s a concave and convex 

shape to the buildings,” related Hud.
The idea was mooted from the site’s 

address in turning the number “8” into the 
concept of the towers as seen in the curvy, 
spiral-driven landmark architecture. 

“The brief that was given to us was very 
simple. It was to come up with a landmark 
architecture for 8 Conlay. The other 
consideration was the commercial aspect and 
viability of the development,” he said.  

Forsaking tried-and-tested proven 
approaches, the aim was to differentiate 8 
Conlay via the architecture in tandem with 
the landscaped features that would go hand-
in-hand and push the boundaries of design to 
create new standards for branded residences.

“The architecture looks unique but at 
the same time, is rational and has the quality 
of an iconic building,” he said, stating that 
he always considers the relationship between 
humans and nature, man and culture as 
well as how people experience his designs 
which he succinctly defines as “liveable 
architecture”.

“The architecture must complement 
and engage with the intent that we have 
for 8 Conlay. It must live up to the high-
end brand image that we are establishing in 
Malaysia,” he opined.

Hud should know based on his wealth 
of over 25 years of experience in designing 
large and small scale developments expressed 
in the contemporary outlook of the 
eloquent language of simplified architecture 
that takes pride of place in the firm’s 

RSP Architects director Ar Hud believes that 8 Conlay’s 
branded residences will make their presence felt as 
a landmark architecture in KL with their curvy towers 
that could be among the world’s tallest in terms of 
spiral buildings. - Photo by NORAFIFI EHSAN

1 Hilton and Le Meridien Hotel 
Kuala Lumpur

      Completed in December 2003

This hospitality project comprising 
the five-star Hilton and Le Meridien 
Kuala Lumpur hotel components 
have upped the elevation of Kuala 
Lumpur Sentral’s shift into a new 
dimension of prestige while setting 
high standards through the presence 
of top-notch international hotels 
within the integrated development.  

2The Interlace, Singapore 
Completed in September 2013

The dramatic stacking of 31 blocks 
is striking and huge but the living 
environment manages to retain a 
sense of privacy and openness. 
Eight interconnected courtyards 
are set amidst greenery filled with 
way-finding and barrier-free access 
features.

3Oberoi Hotel Gurgaon, India
Completed in April 2011

In contrast to the corporate 
skyscrapers of the Gurgaon 
business district, this luxury 
business hotel is a green oasis 
with its tropical gardens feted by 
a striking entrance showcasing 
a glowing “jewel box” positioned 
above the water feature.

4 St. Regis Hotel & Residences, 
Singapore

      Completed in September 2008

High-end living has been taken to 
the next level with this luxurious 
mix of hotel and residences. 
Interestingly designed, the 
crescent-shaped facade of each 
tower is inspired by the Singapore 
flag symbols.

5 ION Orchard & The Orchard 
Residences, Singapore

       Completed in October 2010

Re-imagining the original orchards 
and reflecting growth from seed 
to tree, the amorphous cladding 
and organic design evoke a new 
energy and spirit. The development  
has become the “centre of gravity” 
situated within Singapore’s famous 
shopping belt.

1 2 3
RSP

Architects

Residential/
Hospitality

Projects
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GREAT RETAIL EXPECTATIONS
Bridging the gap between good and great calls for exacting standards of luxury tempered with designs 
that will lend commercial value to place making with international appeal as Benoy knows full well.

By YVONNE YOONG
yvonneyoong@thestar.com.my

B RANDED residences are a natural 
playground for luxury retail design 
to thrive. After all, this crucial 
component completes the overall 

experience of branded residences that 
come with the irresistible combination of 
outstanding architecture, bespoke interiors, 
impeccable service management and world-
class designer amenities to a market already 
accustomed to the finer things in life. 

Worldwide, luxury retail expectations go 
hand in hand with branded residences. 

Commanding higher price tags 
compared to non-branded equivalents, 
branded residences are a class act, with the 
retail component playing a huge role in 
adding value to the project.

Completing the overall luxurious 
experience of branded residences, the all-
important element of retail design will also 
take pride of place at 8 Conlay in Kuala 
Lumpur with special input perused from 
international design firm Benoy.

Entrusted to address the luxury retail 
aspect of 8 Conlay, Benoy will play a special 
role in creating and making this exclusive 
destination so that it also makes commercial 
sense.

“This is a significant project and a 
great win for us which we are delighted to 
undertake. Our strength historically, has been 
in retail developments. In the last 15 years or 
so, that retail strength has enabled us to be 
involved in large scale, mixed-use and urban 
regeneration developments around the world.

“We started out designing major retail 
project schemes in the UK. One of them is 
Bluewater for Lend Lease and another, Bullring 

in Birmingham, an inner city 
regeneration scheme for large 
British developer Hammerson,” 
shared Benoy global design 
director Simon Bee.

The success of both schemes 
did not go unnoticed by the 
development world at large. 

The team at MTR 
Corporation in Hong Kong 
was impressed and came 
over to view the Bluewater 
development. It expressed 
interest in coming up with 
a retail scheme of that scale 
in Hong Kong which led to 
Benoy setting up base there. 

What materialised was 
the Elements shopping centre 
in Kowloon, Hong Kong, 
which is one of Benoy’s key 
developments which kick-
started its Asian adventure.

Following its success, 
Benoy received a lot of 
enquiries in Asia. 

One of its most high 
profile mixed-used schemes is 
ICC Shanghai in which the 
firm designed the retail, office 
and residential development 
where its Shanghai studio is 
located.

“The market in Asia allowed us to 
expand in a big way. Today, our studio in 
Hong Kong has nearly 300 employees and 
we have another 100 across our studios in 
Shanghai, Beijing and Singapore. We are 
also based out of KL and India."

Bee who is overseeing the British-based 
brand in South-East Asia at the moment 

was glad that his area of focus in Singapore 
provided the impetus for him to undertake 
the design of the retail spaces of 8 Conlay 
for KSK Land Sdn Bhd.

Benoy which was established in 1947, 
has 10 studios worldwide with a team of 
more than 550 people working in over 55 
countries. 

(Please turn to the next page...)

ION Orchard, Singapore was completed in 2009.

“People will 
buy because 
they can 
get good 
service 
from a 
reputable 
operator. 
Essentially, 
when 
the dust 
settles, the 
diamonds 
will 
emerge.
– Hud

design of residential, commercial, large-
scale exhibition spaces and super high-rises 
buildings exceeding 100 storeys. 

The RSP Group has over 1,000 staff 
members in its Malaysia, Singapore, Dubai, 
India, Vietnam, Ghana, China, London, 
Asia, the Middle East, Europe and Africa 
offices. 

Locally, the firm has its footprint in 
Kuala Lumpur, Penang and Johor.

“At RSP Architects, we believe in 
timeless and practical designs. While striving 
for design excellence, our precept is that 
architecture must be practical to fulfil the 
purpose for which it was built. 

"Testament to this belief are all the 
successful project launches and the many 
constructed buildings we have designed,” 
shared this alumni from the University of 
Berkeley in California, the United States.

This sense of elegant, understated design 
was well received by KSK Group Bhd group 
chief executive officer and KSK Land Sdn 
Bhd managing director Joanne Kua.

KSK Group Bhd group chief executive 
officer Joanne Kua who is also KSK Land 
managing director said that 8 Conlay was 
birthed as a result of always looking at 

the market to identify where the gaps and 
niches are, so that the group can go in and 
make a difference.  

“We thought about what we want to 
achieve with 8 Conlay since it is our debut 
development. We considered our vision for 
KSK Land which is to build a brand that 
people will follow, a brand that will produce 
good-quality products and services. We want 
to add value with every single development 
that we undertake. In moving forward, the 
project has to be one that adds value.

“The thought process is always about 
luxury developments and residences, but 
what can we do more of? Is KL ready for 
a different kind of concept? What is the 
unique or added on value that we can bring 
to 8 Conlay? That’s when we came upon the 
idea of branded residences,” she revealed. 

Iconic by design
Sharing the different impressions of the 
iconic-looking architecture for 8 Conlay that 
will occupy a 3.952-acre (1.599ha) plot of 
freehold land on the eponymous piece of 
prime freehold land with Kua, Hud shared 
an interesting fact in that the development 

would possibly rank a second or third place 
in terms of the world’s tallest ranking for 
spiral-shaped buildings.

That is considering its height of 
around 283m (929ft) compared to 
Absolute Tower in Ontario, Canada, 
which spirals to a height of approximately 
180m (590 ft) while Sweden’s Turning 
Torso towers at about 190m (623 ft) 
and Dubai’s Infinity Tower stands tall at 
307m (1,007ft).

“I believe 8 Conlay will be an exciting 
addition to KL just as the Walkie Talkie 
building is to the new places in London. I 
think the buzz, if this was London, would be 
something to that effect. Here, 8 Conlay by 
virtue of its shape will be an exciting piece of 
architecture,” he said.

Drawing upon a comparison 
with Marina Bay Sands which has 
an environmental deck, he said he 
incorporated four strategically connected 
environmental decks into his iconic design 
that will take pride of place on the podium, 
levels 25, 43 and the rooftop area. 

Meanwhile, the two curvy branded 
residential towers measuring 55 storeys and 
62 storeys embrace each other’s company 

linked via two sky bridges on levels 25 and 
43 complemented by a hotel tower.

“We looked at the site itself and also the 
neighbourhood surrounding it, including the 
KLCC area versus Bukit Bintang and also the 
Golden Triangle precinct. What is lacking in 
city living are vertical and green landscape 
features which will be included at 8 Conlay. 

“We came up with this concept 
of including four levels of ‘sky seeds’ 
represented in stacked environmental decks 
starting from the podium, first, second, third 
and the top deck with its roof garden.”

Hud believes that grouping the brand 
partners who all have international presence 
creates a sense of good values in helping to see 
things in a clearer and better manner.

“I think that apart from the 
brand, what is more important is the 
fundamentals of why one wants the brand. 
Perhaps it’s because of the good service as 
in the case of Kempinski. 

“People will buy because they can get 
good service from a reputable operator. 
Essentially, when the dust settles, the 
diamonds will emerge,” he expressed, 
looking forward to the final crowning of the 
lavish 8 Conlay branded residences. 



Benoy 

Developments 
Worldwide

Benoy global design 
director Bee said 
that 8 Conlay is 
another great icon 
scheme for its 
portfolio of projects. 
- Photo By 
MOHAMAD AZHAR

3Terminal 4, Changi Airport, 
Singapore

Scheduled for completion in 2017
Scope: Concept Design/Interior 
Design

Changi Airport’s new terminal will be 
located along Airport Boulevard and 
will accommodate up to 16 million 
passengers a year.

4Bullring, Birmingham, UK
Completed in 2003

Scope: Masterplanning, 
Architecture

Bullring is an urban regeneration 
scheme which has established the 
retail heart of the Birmingham area.

5Elements, Hong Kong
Completed in 2005

Scope: Masterplanning, Interior Architecture, Wayfinding and Graphic 
Design

This retail development sits above the Kowloon MTR station linking 
the mall directly to the Central district and the International Airport 
and is the retail core of the International Commerce Centre (ICC), one 
of the world’s tallest skyscrapers.
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“We started out in the UK and still 
consider ourselves very much a British 
brand. That ‘Britishness’ is a strength for us 
around the world as many of our clients like 
to have that connection with the UK where 
two of our studios are based.”

Bee has worked with RSP Architects 
Sdn Bhd’s Ar Hud Abu Bakar, who 
conceptualised the architecture for 8 Conlay, 
on projects including ION Orchard in 
Singapore which integrates a retail mall 
and high-rise residential with the city's 
underground railway network and the new 
terminal T4 at Changi Airport. 

Both design firms have also been 
appointed to work on the Jewel Changi 
Airport, a new city icon with indoor gardens 
surrounded by retail, dining and leisure 
attractions being built next to Terminal 1. 

Ultimately, Bee acknowledges the 
importance of 8 Conlay’s contribution to the 
overall scheme connecting with the Kuala 
Lumpur City Centre.

“It’s about place making. We design 
special places and pay attention to what 
customers want and how the places will look 
after the visitors." 

Dialogue for design
Drawing on illustrious projects undertaken 
by the firm worldwide that relate to the 
luxury aspect of the city's landscape, he said 
the aim is to position buildings as having 
“conversations with the city”. 

The retail component will also flow 
seamlessly to complement the branded 
residences to provide a coherent synergy and 
connection with its value added proposition 
of the luxurious shopping element for guests. 

“Shops like to be seen, so there won’t 
be many hidden areas. It is fundamental 
that we design the retail components to be 
visible while also showcasing the goods in a 
beautiful, specific way,” he elaborated.

Bee believes that the trend has 
shifted from an inward looking shopping 
perspective into a very “extroverted” mode 
that will showcase “mixed-use elegant pieces 
of the city establishing conversations and 
connections with the rest of KL”.

“The concept revolves around shops 

that can ‘communicate with each other’ and 
where ‘everyone can see everyone else’. The 
towers will be connected to great gardens 
and beautiful spaces.”

Bee said that the concept for 8 Conlay 
hinges on “good quality urban design 
meeting retail in a mixed-used development”. 

The retail space will not be a component 
on its own, but will form one piece of the 
overall puzzle – and will flow with the 
branded residences and hotel component.

“If you think about it, nobody thought 
of roofscapes as opportunity 25 years ago. But 
today, the roof is the outlook to the hotel and 
branded residences as everybody loves a view. 

“We are thinking about spaces as special, 
place making pieces of the city which means 
that the urban design and master planning 
element is far more important than it used 
to be. We are no longer thinking about 
isolating buildings but how to connect with 
the wireless city,” he analysed about the shift 
in trends and perception.

Celebration of retail brands
“We look at every project we undertake 
based on its merits. Our designs come out of 
a careful thought process and is very much a 
two-way partnership process with the client. 

“We have the dialogue that we started 
and are getting to a place where we are all 
very happy but each scheme is different so 
there is never going to be a direct copy of 
any of our projects. Therefore, our retail 
design has to be right for KSK and KL.”

Benoy came in to complement the retail 
space with individual pieces of architecture 
specifically designed to take advantage of the 
luxurious address.

“It is a super opportunity to look at 
retail in a different, contemporary way,” he 
said, adding that the aim is to ensure people 
stay at 8 Conlay longer so that the total 
experience is combined with the powerful 
notion of mixed activity.

Essentially, 8 Conlay will be part of 
the wider KL scene and thus, needs to be 
branded as such with plenty of lettable 
spaces for retailers and restaurants to cash in 
on luxury appeal.

“It is almost like a mini city in the way it 
will be built – similar to an Italian hilltown 
that sits under these towers. There will be a 

journey up four levels of shopping belt, past 
the hotel facilities that will culminate in the 
beautiful rooftop enabling one to appreciate 
the special breakout spaces.” 

He added that some retail spaces will be 
designed as individual showcase pavilions in 
very special locations that will be framed as it 
were in their particular spots. This workable 
scheme he said involves an interesting 
process that will enable various tenants’ 
requirements to be met.

Benoy’s mission is to deliver a 
commercial reality and vibrant viability for 
its clients. 

“We know the sort of development that 
will potentially make money for tenants and 
clients. We are experienced in developing 
sensible commercial projects and delivering 
great places that people will enjoy coming 
back to, time and again. We know how 
to apply this knowledge and that is the 
important thing,” he said.

“When we conceptualise the scheme, it 
all comes back to building a retail community 
so the whole retail frontage is like the heart 
of 8 Conlay. What we’re designing is an 
energetic podium to the towers with the 
retail and F&B (Food and Beverage) outlets 
located at the base.

“The commitment to quality and 
excellence in coming up with something 
totally befitting a 21st century landmark 
property will witness the intermingling of 
lifestyle experiences coming together with 
the retail component being the heart that 
keeps the life of 8 Conlay pulsating.”

Bee concurs that people have traded 
for generations and will continue to trade, 
so the element of shopping when executed 
well, brings people together. He said the 
time has come when the city needs more 
than the usual shopping mall as its retail 
component. 

In a nutshell, it is no longer just about 
shopping – but about art, culture and trends 
– a melting pot of elements coming together 
to attract people to a new heart in the city.

He paraphrases a quote that outlines 
the idea that “Retail, when it is done well, 
transcends consumerism and brings the 
community together”.

“In terms of being upmarket, that 
is the conversation we need to have. We 
want to create an emotion of surprise that 

is absolutely delightful. We want people 
to ask ‘Why has no one done this before? 
We’ve never seen those retailers before 
and look at what they’re selling – it’s top 
quality!”.

Given the gross floor area of 200,000sq 
ft, the retail space will become a significant 
part of the address at 8 Conlay. 

“We believe this is going to make a new, 
different statement for retail with the notion 
of the garden on top of the retail podium 
roof area cascading down the sides to usher 
in an urban elegance and quiet sophistication 
to 8 Conlay.”

The culture of connection has indeed 
just begun with the clever conceptualisation 
of 8 Conlay with its 55-, 60- and 62-storey 
towers and communal spaces fitting in like a 
jigsaw into the living entity of KL city.  

1ION Orchard, Singapore
Completed in 2009

Scope: Interior Architecture, 
Masterplanning

The award-winning ION 
Orchard scheme comprises 
a retail podium and luxury 
residential tower with eight 
shopping levels, an art gallery, 
open event area and transport 
integration.

2Ferrari World Abu Dhabi, 
Abu Dhabi

Completed in 2010
Scope: Masterplanning, 
Architecture

Ferrari World Abu Dhabi is the 
world’s largest indoor theme 
park located in the centre of 
Yas Island's mega scheme in 
Abu Dhabi.



1 Hilton Pattaya, Thailand 
Completed end of 2010

This was TROP’s first hotel 
project that won many 
international awards. It was 
also shortlisted for the Hotel of 
the Year Award 2012 by World 
Architecture News.

2 Quattro by Sansiri in 
Bangkok, Thailand

      Completed end of 2011

This project was possibly the 
first from South-East Asia to 
win the Residential Award 
category from the American 
Society of Landscape 
Architecture in 2012.

3 Casa de La Flora, 
Thailand

      Completed in 2011

This project won numerous 
awards in the small design 
hotel category.  

4 Seascape in Sentosa 
Cove, Singapore

      Completed in 2011

This project was awarded the 
Singapore Property Award for 
the best low-rise residential in 
2012.

5 Baan Sansuk, Thailand
Completed in January 2010.

This unique project features 
a 230 metre (755ft) long pool 
situated in the middle of the 
site.
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DESIGN PLAYGROUND OF 8 CONLAY
Complementing the software aspect of the branded residences, Bangkok-based Terrains 
+ Open Space (TROP) design director Pok Kobkongsanti shows the way with his knack for 
creating unique landscapes.
By YVONNE YOONG
yvonneyoong@thestar.com.my

O NE can certainly expect the 
unexpected with Bangkok-
based Terrains + Open Space 
(TROP) design director Pok 

Kobkongsanti on board to oversee the 
landscape design features for the prestigious 
8 Conlay development in Kuala Lumpur.

Giving his candid take on how he views 
his work, this ardent fan of the late movie star 
and famous proponent of martial arts Bruce 
Lee, likens the process of coming up with 
creative and relevant landscape designs as an 
ongoing battle and pursuit for excellence. 

Pok emphasises the value of 
maintaining flexibility in handling 
the challenges of conceptualising the 
software aspect of the landscape design to 
complement the hardware components of 
the overall development.

“When I first founded my company, I 
wanted to have my own signature design but 
I could not find it. One day, I watched Bruce 
Lee’s ‘Be (Like) Water’  YouTube link in which 
he highlighted his philosophy on fighting. He 
said that you have to be flexible in combat 
and the strategy to use depends on who your 
opponent is. If your opponent is aggressive, 
you have to be passive. That is how you beat 
your opponent,” he stated succinctly.

“Design is the same as fighting. Once 
you have a signature design, it somehow 
handcuffs you because no matter what the 
context, you have to answer the same way 
with your own signature design. We try 
to be flexible just like the characteristics 
of water by including our signature in the 
developments we undertake,” he said.

The battle, according to Pok, revolves 
around working competitively within the 
confines of the space by addressing the site 
consideration and that of the enveloping 
areas. The landscape design also needs to 
complement the architecture, hotel, retail 
and residential aspects of the development 
hence, underlining the need to be flexible.

Having worked with two landscape 
design masters – California-born Bill Bensley 
of Bensley Design Studio – widely regarded 
as an expert in resort architecture and exotic 
landscape designs and Hargreaves Associates 
design director George Hargreaves, both 
of whom Pok vouched have their own 
respective design language and signature 
styles, he eventually decided to strike out on 
his own by establishing TROP.

“The name TROP is an abbreviation 
derived from the words ‘terrains’ and ‘open 
space’ because as landscape architects, we 
don’t only design but we also want to create 
experiences for those who visit our gardens. 

“Therefore, no matter what we design – 
be it a pathway, fountain or water feature – 
we want to create a journey for each project 
we undertake,” stated the alumni from 
Harvard University’s graduate school of 
design. 

Judging from the practice’s growing 
list of projects, the young firm which 
he established in 2007 has clearly taken 
deep roots. So much so that TROP was 
recognised by international peers in the 

industry having won an Honour Award in 
the Residential Design category from the 
American Society of Landscape Architects 
(ASLA) last year for its Quattro by Sansiri 
project in Bangkok, Thailand. Additionally, 
its maiden Seascape project in the Lion City 
won it the Singapore Property Award in the 
Residential Design category. 

For Pok, 39, the battle plan strategy is 
simple – that is to come up with winning 
landscape designs that address the context 
succinctly. The proof of the final victory is 
when people are receptive to the landscape 
designs and are able to immerse themselves 
in the lush green surroundings. 

Having been given a free hand to come 
up with a sustainable and lasting landscape 
design concept for 8 Conlay by the 
developer, the branded residences literally 
became Pok’s playground to unleash the full 
force of his creativity. 

Forest in the city
“I always learn a thing or two from each 
project I undertake. In the case of 8 Conlay 
being my first project in KL, I was inspired 
by the Malaysian topography. Everything 
in Bangkok is flat, so I was fascinated by 
KL’s undulating typology which I found 
very interesting while being driven from the 
airport to my destination.”

His first impressions concurred with his 
further findings.

“Once we did more research, we found 
that KL is like an urban city right in the heart 
of the forest. We want to make a statement 
which is inspired by the natural landscape of 
KL – whether it is the big tree or the whole 
forest or the mountains,” he said.

The idea was to capitalise on an eco-
system that would benefit the community 
who would be able to enjoy the benefits of 
being surrounded by gorgeous gardens. 

Pok believes that he has a distinctive 
advantage in being newly acquainted with KL 
as he is able to view and appreciate the greenery 
in the city from a fresh viewpoint instead of 
seeing things from a familiar perspective to the 
point of taking things for granted.

“The view may be common to all of 
you, but for me, I get inspired by the huge 
trees. I want to create a garden that is a small 
version of KL for 8 Conlay. We have so 
many floors to work around and each level 
will have a different character and garden. 
In this one project alone, we will have four 
components – the architecture and interior 
design of the branded residences, hotel, retail 
as well as landscape features. Each area will 
be inspired by parts of KL,” he elaborated.

Using the metaphor of whipping up 
a unique culinary delight in the form of 
incorporating the use of local ingredients 
as in this case – elements comprising site, 
context and response to the architecture for 
8 Conlay – Pok said that the unique design 
of the forest garden which will be tailored 
to the typology of the site cannot simply 
be replicated elsewhere in KL or even in 
Bangkok for that matter, where the buildings 
are all centred on efficiency. 

Pok gave his assurance that neither 
will the end result look “too familiar” to 

Malaysians who have grown accustomed 
to the city’s greenery because of the 
interpretation that he will bring to 8 
Conlay which will be different from a local 
viewpoint. 

“We want to incorporate a special type 
of landscape design for 8 Conlay’s one-of-
its-kind architecture which will be inspired 
by the interesting topography of KL. For 
instance, the first floor will represent the 
arrival area which will be undulated like a 
mountainscape followed by two drop-off 
areas on the upper second level,” he shared.

Although the brief by the architect and 
developer was to turn the interlinking bridge 
on the 25th level between two floors into a 
garden level, Pok decided it would be more 
interesting to transform the space into a 
“rainforest or garden forest” complemented 
by water features.

“I was surprised to discover that the 
aerial perspective of KL is surrounded by 
rainforests, including the Bukit Nanas Forest 
Reserve. When we built a three-dimensional 
model with many columns, we found that 
it is similar to the Banyan tree with its many 
roots. Those roots are like the columns while 
the swimming pool represents the water 
elements located next to the Banyan trees.”

The landscape design for the 44th dry 
facilities level which will be an area where 
residents can lounge and appreciate the view 
of the city will be teeming with inspiration 
obtained from KL’s rainforest.

“Instead of designing a flower garden 
which anyone can create, we were inspired to 
turn the 44th floor into a rainforest – much 
like a canopy which is trapped between 
two floors. We envision the larger trees to 
cover the smaller trees, like in the case of life 
teeming with ‘more life’,” he enthused.

This sense of progression starts from the 
focal point of the big Banyan tree located 
on a low level undulating as it were, up to 
the forest in the mountains complemented 
by the symbolism of a waterfall as will be 
represented in the water features. 

Instead of being an afterthought, the 
landscape design will spill over thoughtfully 
into various pockets of spaces and 
interlinking levels so that residents will 
be able to enjoy the abundant greenery 
enveloping 8 Conlay.

“The location is perfect and convenient. 
I want to create another world so that once 
you walk into 8 Conlay, you will forget 
about everything outside the development. 
We will be using organic forms and nature-
inspired vertical landscape that will reflect 
our interpretation of an urban forest. In a 
sense, the architecture becomes part of the 
landscape so you can see the design language 
and landscape complementing each other. 

“I will try to continue the architecture 
story by creating extraordinary landscape 
designs. At the end of the day, it has to be a 
project that will last for generations. Every 
time you look at it, it’s got to be fresh and 
not tired on the eyes. That is the vision and 
philosophy we have for 8 Conlay.”

Not discounting the yin and yang 
elements of the architecture, Pok said that 
besides taking into account the vertical and 
horizontal aspects of many transformations 

TROP design director 
Pok said that the 
landscape design 
for 8 Conlay will be 
inspired by nature 
and the undulating 
typology of Kuala 
Lumpur. 

taking place, the firm is also sensitive in how 
it responds to the iconic landmark. 

“The architecture of the project is the 
main star and we play the supporting role by 
making sure that 8 Conlay looks better with 
more dimensions of value created through 
the landscape design,” he said.

TROP’s 

1

3

2

Landscape 
Designs 
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REDEFINING LUXURY WITH 
EUROPEAN ELEGANCE
KSK Land Sdn Bhd’s partnership with Kempinski Hotels, Europe’s oldest hotel management 
company, is bound to redefine the ideal of first-class luxurious living.

By JOCELINE YAN

K EMPINSKI is in good 
company. Europe’s leading hotel 
management company with a 
legacy of fusing rich European 

heritage with exclusive personalised service 
and hospitality is another A-list brand 
partner selected to be part of the 8 Conlay 
branded residences in Kuala Lumpur.   

The 118-year old Kempinski brand 
has 75 hotels in 31 countries which include 
Berlin, Germany; Istanbul, Turkey; Bangkok, 
Thailand and Nay Pyi Taw in Myanmar. 

The international hotel brand is famed 
for providing its guests with memorable 
stays, impeccable hospitality as well as service 
inspired by exquisite European flair.

Kempinski’s commitment to excellence 
was evident at a recent press conference 
held to announce the newfound 
partnership with KSK Land Sdn Bhd 
inking an official management agreement 
with Kempinski Hotels. 

In attendance were KSK Group Bhd 
executive chairman Tan Sri Kua Sian 
Kooi, KSK Group group chief executive 
officer and KSK Land Sdn Bhd managing 
director Joanne Kua, KSK Land executive 
director Vincent Tan, Kempinski Hotels 
public relations vice-president Maria Kuhn 

and Kempinski director of development 
(South-East Asia) Florian Linder as well 
as Kempinski Hotels senior vice-president 
for development Mike Haemmerli, 
who graced the launch ceremony of the 
formation of this partnership. 

KSK Group’s Kua said she was familiar 
with the Kempinski brand, having stayed 
with her family in several Kempinski hotels 
around the world. 

“We have chosen to seal our 
partnership with the world’s oldest inn-
keeper to up the ante of Malaysia’s service 
and hospitality landscape by bringing a 
timeless level of five-star luxury here. 

“We are honoured to be partnering 
with Kempinski because the brand is 
known to be very selective in choosing 
its partners while seeking to maintain the 
highest level of exclusivity, individuality 
and management focus. Kempinski Hotels 
are well-known around the world for 
their unique surroundings, architecture, 
facilities, history and location. They are also 
viewed as iconic places that people want to 
be associated with, which is precisely what 
8 Conlay strives to stand for,” she said. 

In line with the group’s aim to produce 
the highest quality of products and 
personalised services for its future residents in 
8 Conlay, Kua said this partnership will also 

further complement the other brands nicely.
During the press conference, Kua also 

noted that the inclusion of Kempinski in 
8 Conlay will bring about value added 
benefits to the development given the 
brand’s unique and distinctive expertise in 
the area of hotel service management. 

“With these elements coming together, 
we will not only increase the quality of 8 
Conlay but are also confident that these 
strategic partners will help add value to the 
property in time to come. 

“Meanwhile, the inclusion of 8 Conlay 
into Kempinski’s portfolio of trophy 
landmarks and market leading hotels as 
well as resorts will boost Kuala Lumpur’s 
reputation as a major destination in the 
region,” she added.

According to Kua, it is interesting to 
note that even as Kempinski aims to be a 
leader in all the markets it ventures into, 
its presence in these areas have in turn, 
also boosted the investment value for the 
brand’s various partners around the world. 

Expressing her excitement in 
anticipation of working closely with the 
Kempinski team, she said that the Kuala 
Lumpur market will be able to partake of 
the brand’s distinctive and unique service 
offerings once the 8 Conlay branded 
residences project takes off.

1Marsa Malaz 
Kempinski, The 

Pearl in Doha, Qatar 
Opened on Jan 7, 2015

Located on its own 
secluded island, Marsa 
Malaz Kempinski, The 
Pearl - Doha is the first 
ultra-luxury hotel in one 
of Doha’s most sought-
after locations. 

This new architectural 
masterpiece showcases 
the finest European 
architecture blended 
with traditional Arabian 
elements, a true palace 
in every sense of the 
word. 

From the palatial 
corridors and public 
spaces, luxurious rooms 
and suites, to a selection 
of the finest restaurants 
and lounges, this hotel 
is set to become a 
benchmark for bespoke 
luxury in Doha.

2 Hotel Adlon 
Kempinski Berlin,    

       Germany 
Open since 1997.

Rebuilt from the original 
designs of the previous 
Hotel Adlon, the classic 
building reflects the 
grandeur of the Unter 
den Linden boulevard, 
where it proudly stands 
right next to one 
of Germany’s most 
historic landmarks – the 
Brandenburg Gate. 

The Hotel Adlon owes 
its name to its original 
owner, Lorenz Adlon, who 
invested 20 million gold 
marks and two years into 
the creation of the hotel, 
which first opened in 
October 1907. 

After burning down in 
WWII (World War 2) and 
literally being reborn from 
the ashes, admittedly 
with some decades of 
delay, the new Adlon has 
reclaimed its reputation 
as Berlin’s most illustrious 
hotel since its reopening 
in 1997. 

3Sunrise Kempinski 
Hotel, Beijing & 

Yangi Island, China
Opened in January 2015

Set to become Beijing’s 
new destination for 
leisure and MICE 
(Meetings, Incentives, 
Conferences and 
Exhibitions), the 
destination is made up 
of 14 hotels.

These include 
Sunrise Kempinski Hotel 
with 306 guestrooms 
and suites (by the 
lakeshore) as well as 
Yanqi Hotel with 111 
guestrooms and suites 
complemented by 12 
Boutique Hotels with a 
total of 178 guestrooms 
and suites on Yanqi 
Island. 

Yanqi Lake is a 
scenic site located 
at the foot of the 
Yan Mountains just 
30 minutes from the 
Mutianyu Great Wall. 

Other nearby 
attractions include a 
water sport centre, 
horseback riding, 
Hongluo Temple, 
Qinglong Gorge and 
Baiquan Mountain.

4Emirates Palace, 
Abu Dhabi (UAE) 

Opened in 2005

As Abu Dhabi’s iconic 
landmark, Emirates 
Palace embraces the 
rich culture and colourful 
traditions of the region. 

The beautiful palace 
has its own stretch of 
private beach and the 
façade of the building is 
breathtaking. 

The architects and 
designers used gold and 
marble with help from 
the best international 
artisans to create a 
spectacular resort, 
making it one of the 
most impressive hotels 
and conference venues 
ever built. 

Equipped with 394 
rooms and suites, the 
Palace has been carefully 
designed and furnished 
to offer guests superior 
comfort and luxury at the 
premier address in the 
capital of the United Arab 
Emirates. 

5Palais Hansen 
Kempinski Vienna,

              Austria 
Opened in March 2013

Designed by Theophil 
Edvard von Hansen 
and Heinrich Förster, 
the listed hotel complex 
in Vienna’s first district 
was built between 1869 
and 1873 for the world 
exposition in Vienna in 
1873. 

Although Palais 
Hansen Kempinski 
Vienna was originally 
built as a hotel, it did not 
actually open as such. 

Until 1945, it was 
home to the police 
headquarters and after 
that, to several different 
municipal departments. 

In 1997, the City of 
Vienna sold the building. 

Located in the heart 
of Vienna, right at the 
famous Ring Boulevard, 
this Kempinski landmark 
lures visitors with 
its historic building, 
modern architecture and 
contemporary luxury.

Kempinski's

32

1

1 KSK Group Bhd 
CEO Kua with 
Kempinski Hotels 
senior vice-president 
for development 
Haemmerli inking the 
official partnership 
for the 8 Conlay 
branded residences 
at the recent press 
conference in Kuala 
Lumpur. (Back row from 
left) KSK Land executive 
director Tan, KSK Group 
executive chairman 
Tan Sri Kua, Kempinski 

Hotels public relations vice-president Kuhn and Kempinski 
director of development (South-East Asia) Linder.

    2 (From left): KSK Group Bhd CEO Kua and Kempinski Hotels' 
Haemmerli answering questions at the recent press conference. 
- Photos by ROHAIZAT MD DARUS
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BRANDED BY DESIGN
Branded residences have recorded high uplift of values 
overtime as witnessed in projects done by global design 
firm YOO which will be designing the interiors of 8 Conlay.
By YVONNE YOONG
yvonneyoong@thestar.com.my

C ONSIDERED the creme de la creme 
representing the upper crust of the luxury 
property market, branded residences are 
distinctively in a class of their own. 

Offering luxury, exclusivity and value added 
experiences for the well-heeled, branded residences 
that largely take pride of place in mixed-use 
developments also appear to be quite insulated 
from the effects of a softening property market.

Those familiar with the performance of 
branded residences worldwide can vouch for the 
design-led propensity of these developments with 
their landmark architecture, renowned designers 
and luxury services which, according to property 
advisor Knight Frank, work to create demand and 
encourage high uplifts in value.

 Its comprehensive report conducted in 
2012 on “Branded Developments: The impact 
of branding on luxury residential developments” 
profiled the positive capital appreciation of 
branded residences which saw a 31% rise in value 
globally as compared to equivalent non-branded 
developments. Certain branded residences overseas 
have even recorded uplifts in value as high as 50%.

The concept of branded residences is one 
which is well understood by international 
firm YOO (pronounced “You”), a pioneer in 
this niche development category. Founded by 
property entrepreneur John Hitchcox and famous 
designer Philippe Starck in 1999, the firm has to 
date, undertaken 76 design projects in 55 cities 
spanning 33 countries, to stunning effect. 

YOO’s A-list of illustrious designers is a 
veritable who’s who of the design world and 
includes renowned designers such as Starck, Marcel 
Wanders, Steve Leung – the “design star of Asia”, 
celebrated designer to the stars Kelly Hoppen and 
Rolling Stone singer Mick Jagger’s daughter Jade 
who undertakes projects for its celebrity clients. 

YOO, having established an enviable trail of 
successful branded residences worldwide, has been 
appointed as one of the brand partners who will be 
designing the interiors for 8 Conlay.

All about YOO
YOO Asia-Pacific managing director Andrew 
Pang shared that the interiors of 8 Conlay will be 
a joint effort undertaken with Hong Kong based 
creative director Leung of the YOO Residence in 

Hong Kong fame – whose maiden project with 
YOO under the brand Steve Leung & YOO was 
a record breaking design feat in the Hong Kong 
property market.

Launched at a time when the Hong Kong 
government had implemented strong cooling 
measures to the property market as witnessed 
in the increase in stamp duty and reduction of 
the borrowing percentage to only 50%, YOO 
Residence in Hong Kong outdid itself with 144 
units of the multiple award-winning development 
achieving an average sales price of HK$34,000 
(RM15,640) per sq ft overall despite the softening 
market conditions back. Additionally, a record 
breaking HK$43,000 per sq ft was witnessed for 
a high floor, one-bedroom unit – making it the 
highest priced unit of its type in Hong Kong. 

At the time of its launch, 80% of the units 
were sold within three months. Labelled as 
“the first internationally branded residences in 
Hong Kong”, the development is scheduled for 
completion by the middle of this year.

In fact, the premium for YOO Residence in 
Hong Kong had accelerated at a staggering 26% to 
42% in terms of value appreciation in comparison 
to another project called The Warren, developed by 
Wing Tai Properties Ltd. Located within a stone's 
throw, The Warren fetched an overall price of only 
HK$24,000 per sq ft to HK$27,000 per sq ft which 
was ironically launched shortly before YOO Residence 
in Hong Kong, in better market conditions.

One gets the impression that creating 
extraordinary living spaces is all in a day’s work for 
YOO. Even its first residential project in New York 
City witnessed 90% of the 326 units snapped up 
within a week of its launch. 

Similarly, YOO Montreal saw 45% of the 
development’s total 96 units sold within a record 
of 72 hours. The list reads on and on, with The 
Atria in Dubai witnessing all of its first tower's 220 
apartments sold out in five hours.

Taking a leaf of inspiration from the finest 
branded residences in mature urban cities of the 
world, including New York, Paris, London, Hong 
Kong and Singapore that incorporate world class 
architecture, landscape design as well as hotel 
and retail components, the Steve Leung & YOO 
collaboration will undertake the design aspect of 
the interiors and common areas for one of the two 
residential towers. Incidentally, this will also be 
Leung’s first branded residence project in Malaysia.

The vision is to establish the design from the 
“inside out”, just as all the other components work 

to adopt an “outside in” 
approach based on the 
end users' perspective in 
accordance with their 
lifestyle preferences. 

This is in line with 
complementing the 
exemplary architecture 
with the interiors that will enable residents to 
create their personal narratives at 8 Conlay as 
captured in its tagline “Your Place, Your Story”. 

“Creating extraordinary living spaces is 
what we do. Our company is formed on this 
philosophy and our job here is to create something 
extraordinary for 8 Conlay. 

“We share the same vision with the developer 
in wanting to introduce a certain level of quality 
and liveability as well as to create something totally 
unique in this market that people haven’t yet seen,” 
said Pang. He explained the design principle that the 
inside of a building is just as important as its facade.

He emphasised on YOO’s strong track record 
in transforming new residences into  outstanding 
projects in terms of design and commercial value.

Just as in the case of the unique yet rational 
architecture that embodies elements of yin and 
yang, 8 Conlay will be a fascinating blend of local 
and global ideas coming together in unison, just 
as the vertical orientation of the buildings embrace 
the horizontal landscapes backed by retail spaces 
amidst a luxury hotel and the branded residences.

“I believe that Asian and international 
influences are very appropriate. My philosophy is 
to create designs which have the power to break 
boundaries which is exactly why I’m here. 

“I want to bring in new lifestyle experiences to 
8 Conlay and share this with all our clients - both 
local and from all over the world,” he said.

Leung believes in incorporating the essence of 
nature into his designs as reflected in the Eastern 
Chinese philosophy of incorporating the five 
elements of fire, wood, metal, water and earth.

“It’s all about the balance of life and how 
human beings interact with nature. From here, 
we can derive a lot of design philosophies. For 
example, metal is supposed to be luxurious, 
sophisticated and indulgent as a material. So, it’s 
all about expressions,” shared Leung. 

Known for his minimalist approach and 
being well-versed in designing unique small units 
in Hong Kong, undertaking the design for 8 
Conlay where the sizes of the units range between 
680sq ft and 1,300sq ft will prove to be winsome 

considering his background, the fact that the 
project is in KL and the connection with YOO 
which has its roots in the United Kingdom.

Determined to push the benchmark of 
branded residences to the next level, the multiple 
award-winning designer who is also trained 
as an architect, hopes to capture the market’s 
imagination with his fresh interpretation of the 
interiors as he believes that design is about living, 
lifestyle and how one aspires to live.

“We are still in the process of exploring 
different possibilities for the design. We always 
approach design from the users’ point of view. 
Right from the time you step into 8 Conlay, view 
the reception and enjoy the experience of entering 
the elevators to get to the entrance of your unit, 
the natural elements of wood used will point to 
the balance of life with its warm, sustainable feel. 

“Water is also another good element especially 
for Asians as it represents purity, calmness, balance 
and peace while fire relates to passion, energy, 
enthusiasm and dynamism. Earth represents 
masculinity, maturity and ability. These natural 
elements form the aspirations for our designs at 8 
Conlay. It’s all a very well thought out process to 
enhance the lifestyle experience,” he summed up.

The philosophy of the design for 8 Conlay 
is about crafting personal spaces that allow 
residents to express their personality and tell their 
own life stories, an approach that echos YOO’s 
philosophy for designing spaces that respects 
how individuals choose to live. 

The overall development is expected to be 
completed by 2020 with the branded residences 
scheduled to be ready by 2H (second half) of 2019.

Indeed, YOO’s flair, penchant and knack for 
working on the interiors of branded residences 
worldwide to create competitive premium properties 
for its clients holds it in good stead for 8 Conlay.

And now, KL will be the next stop in its 
global design destination, as the Steve Leung & 
YOO collaboration works its signature magic 
on the premium spaces of the rising star that is 8 
Conlay. Ultimately, it is about 8 Conlay stamping 
its mark not just in KL, but also in the world.

YOO Asia-Pacific managing director Pang.
- Photos by KAMARUL ARIFFIN 

YOO 

Branded 
Residences 

Worldwide

1The Atria, Dubai, 
UAE

Scheduled for comple-
tion in 2017
 
The Atria is the first 
YOO designed project 
in Dubai which saw 
record sales with 
the entire first tower 
sold on the first day 
of launch. The Atria 
comprises a 30-storey 
residential tower of 
220 apartments and a 
30-storey tower of 350 
serviced apartments. 

 

2YOO Residence 
in Hong Kong

Scheduled for comple-
tion in mid-2015

YOO Residence 
is the first YOO 
Residential project 
in Hong Kong 
designed by Steve 
Leung & YOO. The 
stylish standalone 
residential tower 
comprises 144 units 
with 140 standard 
units and four spe-
cial units offering a 
unique style of living. 

3YOO Montreal 
in Griffintown, 

Canada
Scheduled for comple-
tion in Spring 2016

Set to be built in 
Montreal’s Griffin-
town, YOO Montre-
al’s 96 apartments 
by YOO Inspired by 
Starck, with added 
concierge, are soon 
to become one of 
the most sought-
after addresses in 
Quebec.

 

4Barkli Virgin 
House in 

Moscow, Russia
Completed in May 
2012 

Barkli Virgin House 
located on Moscow’s 
golden mile, com-
prises 21 exclusive 
apartments, including 
two penthouses that 
were all designed by 
leading British design-
er to the stars, Kelly 
Hoppen for YOO.

5Leontievsky 
Mys, St 

Petersburg, Russia
Scheduled for comple-
tion by the end of 2015

Designed by YOO 
under the creative 
direction of Philippe 
Starck, Leontievsky 
Mys is the first YOO 
project and first 
branded residential 
project in St. Peters-
burg – one of Eu-
rope’s largest luxury 
property markets.

2
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1

Steve Leung & YOO creative director 
Leung will design the interiors at 8 Conlay. 
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